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Partners in Innova!on
GSVlabs connects the World’s most impac"ul global corpora!ons to the Silicon
Valley innova!on economy.
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Lots of companies don’t succeed over !me. What do they
fundamentally do wrong? They usually miss the future.
LARRY PAGE
CEO, Alphabet (Google)

On the 16th anniversary of its first flight, JetBlue announced the launch of
JetBlue Technology Ventures in partnership with GSVlabs. The first ini!a!ve of
its kind to be launched in Silicon Valley by a U.S. airline, JetBlue Technology
Ventures will invest in, incubate, and partner with early stage startups at the
intersec!on of technology, travel, and hospitality.
JetBlue has made a habit out of firsts. Founded in 2000 with the mission of
bringing humanity back to air travel, it instantly became known for free satellite
television at every seat. More recently, it was the first airline to launch free
high-speed wireless internet and streaming video inflight and has installed next
genera!on naviga!on systems in its fleet to improve the eﬃciency of flying.
What does JetBlue expect to find in Silicon Valley? As Bonny Simi — an
Olympian-turned-pilot-turned-airline-execu!ve who is leading the ini!a!ve —
observed, “The work being done today in the startup community will define
travel for years to come.”
GSVlabs aims to be a vital catalyst of the global innova!on economy —
connec!ng individuals, startups, and corpora!ons with the resources they
need to grow and make amazing things happen.
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The Disrup!on Era
Staying ahead of the innova!on curve has never been more diﬃcult for
corpora!ons. According to the Boston Consul!ng Group (BCG), over 72% of
Fortune 500 CEOs indicate that the rapid pace of innova!on is their biggest
challenge and 90% believe they are too slow to market with new products. 1
According to John Chambers, who served as CEO of Cisco for over 20 years,
more than one-third of businesses today will not survive the next 10 years:
“The only ones that will survive will turn their companies into digital, techie
versions of themselves and many will fail trying.”
Chambers recently noted that Cisco has changed more in the last 12 months
than in the 30-year history of the company. The company has reorganized and
moved from product silos to becoming integrated horizontally. It has
eliminated 62 business units and replaced 41% of its client sales directors.

You either disrupt your industry, disrupt yourself, or become a
vic!m of disrup!on.
JOHN CHAMBERS
Former CEO, Cisco

For decades, the key force bending the innova!on curve has been “Moore’s
Law”. In 1965, Gordon Moore predicted that the number of transistors on an
integrated circuit would double every two years. The net result has been that
1

Boston Consulting Group (The Rising Need for Innovation Speed, 2015)
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compu!ng power has doubled (or, costs have been halved) every two years
for the past 50 years.

New Technology Fundamentals: Rapidly Declining Costs
Cost of Compu!ng, Bandwidth, and Data Storage, 2000 vs. 2014

Cost of Compu!ng
$7.03

Cost of Bandwidth
$720

$4.77

98%+

99%+

2014

Per Million Transistors

99%+

$12

$0.04
2000

Cost of Storage

2000

2014

Per Thousand Mbps

$0.02

2000

2014

Per GB

Source: Deloi"e

KEY
TAKEAWAYS

From 2000 to 2015, compu!ng power increased over 100x, while the cost of
compu!ng fell more than 99 percent. During the same period, the cost of
bandwidth decreased over 98 percent and storage became essen!ally free.
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If the automobile industry would have had its own Moore's Law, a Ford Taurus
that cost $20,000 in 1990 would essen!ally be free today, and you'd throw it
away a$er you drove it.
Interes!ngly, while Moore's Law has been the founda!on and catalyst behind
the Technology Revolu!on, it's not a physical or natural law… it is a conjecture. In
other words, the "Law" that has transformed compu!ng and society was really
more of a vision of what could become. It was a force of will. Nonetheless, the
belief in Moore's Law has enabled engineers and technologists to imagine a
World where you could have a computer in your pocket, self-driving cars, and
personalized medicine.

If everything seems under control, you’re just not going fast
enough.
MARIO ANDRETTI

DIGITAL TRACKS + DIGITAL DISRUPTION
We are riding powerful tailwinds that are rapidly transforming the World as we
know it. In 2000, there were only 370 million people on the Internet (roughly
5% of the World’s popula!on), no one had heard of a smartphone yet,
broadband was a fantasy, and applica!ons oﬀ of a pla"orm had not been
invented.
Today, the “digital tracks” have been laid, with three billion people on the
Internet, over 2.6 billion smartphones in the hands of Digital Na!ves, and 226
billion Apps having been downloaded from Apple and Google.
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THE DIGITAL TRACKS HAVE BEEN LAID

Global Indicator

2000

2016

Internet Penetra!on

370 million (6%)

3.1 billion (43%)

Broadband Penetra!on

60 million (1%)

2.3 billion (32%)

PC Penetra!on

180 million (3%)

1.4 billion (20%)

Mobile Phone Penetra!on

740 million (12%)

7.0 billion (73%)

Smartphone Penetra!on

0

2.6 billion (28%)

Tablet Penetra!on

0

500 million (7%)

Mobile App Downloads

0

226+ billion

6%

35%

1.4 billion

2.5 billlion

Digital Na!ves in Workforce
Global Middle Class

Source: Gartner, Nielsen, A.T. Kearney, eMarketer, KPCB, Ericsson, GSV Asset Management

Digital Tracks have ushered in Digital Disrup!on as new technologies upend
Old World business models and ideas. While digi!za!on drama!cally increased
the quan!ty and convenience of photography, for example, it also completely
redefined the economics. Smartphones made everyone a photographer, and
Instagram rode this trend in 2010 to cul!vate a network of 200 million people
uploading 60 million photos per day. Just a year a$er its founding, the company
was sold to Facebook for over $1 billion. Instagram had 15 employees at the
!me.
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RISE OF SMARTPHONE PHOTOGRAPHY
St. Peter's Square, Rome, 2005 vs. 2015

Contrast these figures with pre-digital age giant Kodak — synonymous with
photography — which at one point employed 145,000. Ironically and tragically,
132 years a$er its founding, and at the inflec!on point of the photography
boom, it went out of business. Facebook acquired Instagram just months later.
Uber, the fastest growing company in the history of the World and the fastest
new verb, has achieved a $62 billion valua!on just six years a$er its founding in
2009. While this screams “bubble” to some — in our way of thinking, it screams
the ques!on of where else value can be created that quickly. Essen!ally, Uber
was built on three new technology fundamentals: ubiquitous mobile devices,
hyper connec!vity, and cheap compu!ng with unlimited storage.
As is too o$en the case, the “early bird gets the turd.” Carey Interna!onal was
Uber before Travis Kalanick was born. Listed on NASDAQ in what seems like a
century ago, Carey created a black car network spanning 1,000 ci!es around
the globe. Eﬀec!vely it was a brand, an “800” number, and a scheduling service.
Sound familiar?
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Uber doesn’t own any of the cars in its network. The drivers are independent.
Carey should have been Uber, but they lacked the imagina!on to see the
impact that smartphones could have on their business. Carey launched its first
app in 2014.
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We’re seeing the same dynamics play out across a variety of industries, whether
it’s Dropbox emerging as a disrup!ve force in file storage and collabora!on, or
Airbnb upending the hotel industry with a network of 60 million travelers in
34,000 ci!es across 190 countries.

BILLION DOLLAR BABIES

Old Model

New Model

400M+
Dropbox users
uploading
1B+ files
per day

Founded: 1951
Market Cap: $7 billion

700M Snaps
sent by mobile
users per day

Founded: 1888
Market Cap: Bankrupt

25M Airbnb
guests served
across 34K
ci!es/190
countries

Founded: 1957
Market Cap: $6 billion

Founded: 2007
Market Cap: $10 billion

Founded: 2011
Market Cap: $16 billion

Founded: 2008
Market Cap: $26 billion

Source: Yahoo Finance, GSV Asset Management
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When asked about his compe!!on in an interview, Jeﬀ Bezos responded,
“Frankly I’m more concerned about 2 people in a garage.” This broad sen!ment
has been expressed in a surge of corporate venture capital ac!vity.

ACCELERATING CORPORATE VENTURE CAPITAL ACTIVITY
Total CVC Investment ($M)

25%

$8,000

22%

$6,400

19%

$4,800

33% CAGR, Total Investment

16%

$3,200

13%

$1,600

10%

2009

2010

2011

2012

2013

2014

2015

CVC Investment Value

% of Deals with CVC Par!cipants

% of Deals with CVC Involvement

$0

Source: PricewaterhouseCoopers, Na!onal Venture Capital Associa!on

Corporate venture groups deployed over $7.5 billion in 905 deals in 2015, up
from $1.4 billion in 2009 — a 33% CAGR. Today, corporate VC accounts for
13% of all venture capital dollars invested and 21% of all deals. Over 50% of
“Unicorns” are backed by a corporate VC.
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The New Fundamentals of Corporate Innova!on
1. ENCOURAGE UNENCUMBERED INNOVATION
Give employees the tools and space to be crea!ve outside of the company’s
four walls where risk is rewarded and failure is seen as a step toward a
breakthrough.
In Google’s 2004 IPO le&er, co-founders Larry Page and Sergey Brin highlighted
a core management philosophy that has now become legendary:

We encourage our employees, in addi!on to their regular projects, to
spend 20% of their !me working on what they think will most benefit
Google. This empowers them to be more crea!ve and innova!ve.
Many of our significant advances have happened in this manner.
GOOGLE’S 2004 IPO LETTER

Huge “20% products” include Google News, Gmail, and even AdSense. In his
recent book, Work Rules, Google’s SVP of People Opera!ons, Laszlo Bock,
writes that the concept is not technically something that gets formal
management oversight. Googlers aren't forced to work on addi!onal projects
and there are no wri&en guidelines about it. Typically, employees who have an
idea separate from their day job will focus 5-10% of their !me on it, un!l it
starts to demonstrate “impact." At that point, it will take up more of their !me
— volunteers will typically join the eﬀort un!l it blossoms into a full-fledged
project.
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Laszlo Bock writes that, "In some ways, the idea of ‘20% !me’ is more
important than the reality of it.” The key lesson for corpora!ons is that crea!ng
a culture of unencumbered innova!on can yield tremendous advantages. It
encourages lean startup thinking, without the burden of immediately figuring
out how an opportunity fits within a business plan.
Increasingly, companies are launching dedicated “Innova!on Labs” to catalyze
moonshot thinking and new ideas. A recent study by Capgemini Consul!ng,
en!tled The Innova!on Game, found that 38% of the World’s top 200
companies have set up dedicated ini!a!ves — o$en physically located in major
technology hubs — with the aim to iden!fy and develop disrup!ve new
technologies and business models. Walmart Labs, for example, was launched in
2011 to accelerate e-commerce and mobile technology capabili!es for its
parent. Today, it is credited with driving a 20% increase in online sales
conversions for Walmart.

INTEL’S EDUCATION ACCELERATOR AT GSVLABS

Before launching a stand-alone business like Walmart Labs, companies can
begin their innova!on journey by first opening an oﬃce within a startup
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accelerator. Corpora!ons can use the oﬃce to oﬀer key talent an opportunity
to step away from the confines of incremental quarterly improvement targets
and immerse themselves in an innova!on hub. Here they have access to
programming designed to spark their inner innovator— like design thinking
workshops, lean-startup methodology, and startup innova!on showcases.

2. EMBRACE WHITE SPACE, INNOVATE BY DOING
Give your employees license to rapid prototype while also recognizing that
some of the best ideas might come from outside of your organiza!on.
Whether or not a company creates a dedicated Innova!on Lab, the
fundamental principle is that ac!on is as important as ideas. Big companies
o$en believe that a product should be perfect before it is put in front of
customers. But startups are constantly itera!ng, learning through “beta
launches” and recalibra!ng based on customer feedback.
A key tool many corpora!ons are using to spark startup thinking and break
through organiza!onal iner!a is the “Ideathon” or “Hackathon” — short, intense
design and development sprints that present a specific challenge, and
encourage teams to create working prototype solu!ons — o$en within 24
hours.
Hackathons are less about designing new products and more about “hacking”
away at old processes and ways of working. By giving management and others
the ability to kick the !res of collabora!ve design prac!ces, 24-hour
hackathons can show that big organiza!ons are capable of delivering
breakthrough innova!on at startup speed. That’s never been more cri!cal:
speed and agility are the key to leading the industries of the future.

GLOBAL SILICON VALLEY

15

Vision: A History of the Fut
GSVlabs: Powering 2020
Corporate
Innova!on
A GSV MEDIA PUBLICAT

FUNDAMENTALS OF AN EFFECTIVE “HACKATHON”
Element

Descrip!on

CustomerCentric

A hackathon is focused on a single customer process or journey and supports a clear
business target — for example, speed, revenue growth, or a breakthrough customer
experience. It goes from the front to the back, star!ng with the customer experience and
moving through various process steps that come into play to deliver on that interac!on
and the complete customer journey.

This is not just for the IT crowd. Hackathons bring together people with a variety of skillsets/areas of focus to force diﬀerent ways of working a problem. In addi!on to coders,
hackathon par!cipants can cut across brand and marke!ng, user-experience, customer
service, sales, and graphic design.

Cross
Func!onal

Star!ng from
Scratch

Focused on
Output

Successful hackathons deliberately challenge par!cipants to reimagine an idealized
method for addressing a given customer need, such as taking a paper-based, oﬄine
account-opening procedure and turning it into a simple, single-step, self-service online
process. The goal is to toss aside tradi!onal no!ons of how things are done and reimagine
the richest, most eﬃcient way to improve the customer experience.

Sessions start with ideas but end with a working prototype that people can see and touch,
such as clickable apps or a 3-D printed product. A$er an intense design workshop, which
includes sketching a minimum viable product and overnight coding and development of
the prototype, a 24-hour hackathon typically concludes with a presenta!on or demo.

Source: McKinsey, GSV Asset Management

While so$ware companies like Facebook and Airbnb host hackathons for their
employees on a regular basis, later stage companies that don’t have so$ware in
their DNA can also realize the benefits. Through incen!ves and valuable
networking opportuni!es, companies can crowd-source talent to explore white
space opportuni!es. GSVlabs has hosted hackathons for Mercedes, Hertz, and
AT&T, bringing together hundreds of developers to generate new ideas and
innova!ve ways of leveraging the company’s exis!ng technology.
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HACK WITH THE BEST
Mercedes Benz Hackathon Hosted In Partnership With GSVlabs

3. ENGAGE STARTUPS
Through rela!vely small investments, corpora!ons can open their mind to
new ideas and ways of doing business by opening their doors to startups
with complementary technology.
More than 1,000 companies now have corporate venture arms, according to
GCV Analy!cs, a nearly 80% increase over 2011, and that number con!nues to
grow. Silicon Valley firms like Google Ventures and Intel Capital have led much
of the deal ac!vity in recent years. GSVlabs has been at the heart of this
ac!vity, serving as the home of the Intel Educa!on Accelerator and the first
North American partner for Google Developers Launchpad.
Increasingly, however, large corpora!ons from a variety of industries have
accelerated their early investment ac!vity. In 2015, for example, Caterpillar
Ventures invested in Yard Club, a San Francisco-based startup that lets
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contractors rent idle equipment to each other. “When the eﬃciency of
machines go up — if owners can rent machines to their partners — our sales of
machines go down,” Caterpillar Ventures General Manager Michael Young
observed in a recent interview. “If we don’t do it, someone else will.”

TOP CORPORATE VCs BY TOTAL INVESTMENTS, 2010-2015
Corporate VC

New Deals Per Year

Median Deal Size

Most Frequent Stage

1. Google Ventures

50-60

$8M

Seed

2. Intel Capital

30-40

$11M

Series B

3. Qualcomm Ventures

20-30

$13M

Series B

4. Salesforce Ventures

20-30

$15M

Series A

5. Comcast Ventures

10-20

$10M

Series A

Source: CB Insights

Jet Blue Technology Ventures moving into GSVlabs is another example of a
corpora!on recognizing that in order to stay ahead of the innova!on curve,
exposure to the startup landscape is essen!al.
Startup accelerators are a high-impact, low-cost pla"orm that corpora!ons can
can use as a catalyst for innova!on. GSVlabs creates and manages accelerators
on behalf of its corporate partners by:
1) Helping refine the market focus
2) Recrui!ng startups that are developing relevant, enterprise-ready
technology
3) Engaging corporate execu!ves who can help the startups understand
the company’s exis!ng capabili!es
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ACCELERATING GAME-CHANGING IDEAS
Google Developers Launchpad and GSVlabs Partner to Launch the Pioneer Accelerator

In this model, corpora!ons make small equity investments — ranging from
$20,000 to $100,000 — in cohorts of up to eight startups. Each cohort spends
an average of three months in GSVlabs working with the staﬀ and over 130
mentors to develop a plan to leverage their technology across the sponsoring
corpora!on’s pla"orm. For a roughly $1 million investment — which is
minuscule when compared to overall R&D spend — accelerators can deliver
outsized returns in the form of a por"olio of startups with innova!ve digital
pla"orms that can open new markets and drive revenue.

4. GO ALL IN
Put your company’s cards on the table when you see where the market is
headed, but don’t have the internal capacity to realize the opportunity.
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Mergers and Acquisi!ons around the World totaled over $4 trillion in 2015,
which was $500 billion more than the $3.5 trillion in 2014. Technology
companies con!nued to “roll up” the industry, with Facebook, Alphabet
(Google), Microso$, Oracle, and SAP accoun!ng for over 50% of the ac!vity.
At the same !me, global M&A deal volume surpassed $5 trillion in 2015,
breaking a previous record of $4.6 trillion set in 2007. Today, corporate cash
reserves stand at $1.9 trillion, a 176% increase over the past decade.
Technology companies have con!nued to “roll up” the industry, with the “Big 8”
comple!ng over 500 acquisi!ons worth more than $112 billion since 2010.

THE “BIG 8” OF TECH M&A
Total M&A Transac!ons (536) + Disclosed Transac!on Value ($129B), 2010-2015
Company

(Alphabet)

# M&As

Transac!on
Value

Company

# M&As

Transac!on
Value*

36

$3.1 Billion

76

$8.2 Billion

39

$5.8 Billion

46

$17.7 Billion

56

$24.8 Billion

55

$19.9 Billion

139

$23.9 Billion

57

$8.6 Billion

Source: Capital IQ, GSV Asset Management
*Based on announcement date; Includes private placements

Facebook, for example, which was eﬀec!vely a desktop applica!on when it
went public in 2012, has completely reinvented itself into a powerful collec!on
of mobile apps. It has built a monster network of nearly two billion people
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thanks to the home runs Mark Zuckerberg has hit with high risk venture bets
on Instagram, WhatsApp, and Oculus.

FACEBOOK TRANSFORMATION BY ACQUISITION
Acquisi!on

Type

Instagram

Price Tag

Year

$1B

2012

Slammed as an overpriced acquisi!on,
Instagram commands 400M+ enthusias!c
users

$100M

2013

Cross device adver!sing pla"orm
leveraging Facebook’s 1.5B+ installed
user base

$85M

2013

App development pla"orm situates
Facebook as an integra!on hub for
emerging mobile apps and IoT pla"orms

$22B

2014

With 1B+ users, WhatsApp is the most
popular messaging app worldwide

$2B

2014

Oculus is a pioneer of high-quality, mass
market Virtual Reality (VR); It is
pioneering the consumeriza!on of VR

$400M+

2014

Video adver!sing pla"orm delivers 90%+
accuracy on age and gender segments

$60M+

2015

AR/VR gesture-control technology
enhances Oculus capabili!es

Social Media

Atlas
Adver!sing

Parse

App Development

WhatsApp
Messaging

Oculus VR
AR/VR

LiveRail

Adver!sing

Pebbles

Impact

AR/VR

Source: Facebook, GSV Asset Management

In just over a year, Google kickstarted the crea!on of a robo!cs innova!on arm,
acquiring eight promising robo!cs startups in 2013 alone. While the company
has kept its plans close to the vest, the new technologies could be applied to

GLOBAL SILICON VALLEY

21

Vision: A History of the Fut
GSVlabs: Powering 2020
Corporate
Innova!on
A GSV MEDIA PUBLICAT

everything from self-driving cars, to a much broader array of autonomous
systems — including warehouse work, package delivery, or even elder care.

GOOGLE DOES THE ROBOT
Key Google Acquisi!ons in Robo!cs

Source: GSV Asset Management
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The Power of an Ecosystem
The JetBlue-GSVlabs partnership is compelling because it reflects how
powerful it can be to align innova!on — from entrepreneurs to large
corpora!ons — in a single ecosystem.
At the core of GSVlabs is a community of game-changing entrepreneurs
focused on key ver!cals, including Big Data, Sustainability, Educa!on
Technology (EdTech), Entertainment, and Mobile. GSVlabs is home to over 170
startups, which raised $200 million in 2015.

GLOBAL INNOVATION PLATFORM IN THE HEART OF SILICON VALLEY

GSVlabs is a global innova!on
pla"orm located in the heart of Silicon
Valley, just a short drive from
Facebook, Google, and Sand Hill Road.
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As the access point to a startup ecosystem, major corpora!ons like AT&T, Intel,
IBM, Intuit, the Times of India, and JetBlue choose to partner with GSVlabs in
order to launch new ini!a!ves, iden!fy talent, a"ack new markets, and propel
new business models. GSVlabs creates value through this virtuous circle,
a"rac!ng and accelera!ng promising entrepreneurs, while providing targeted
innova!on services for forward thinking corpora!ons.

GSVLABS INNOVATION PLATFORM
Connec!ng Startups, Corpora!ons, and Talent to Produce Game-Changing
Innova!on

Talent

NETWORK EFFECTS

Innova!on
Pla#orm

Startups

GLOBAL SILICON VALLEY
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Startups: GSVlabs a"racts and accelerates talented entrepreneurs by oﬀering
high-value programming (e.g. Events, General + Sector-Specific Educa!onal
Resources, etc.), connec!vity to leading corpora!ons, and access to a network
of relevant mentors and investors.

TAKE OFF
JetBlue Technology Ventures Takes Flight at GSVlabs

Corpora!ons: GSVlabs oﬀers end-to-end solu!ons for corpora!ons seeking to
jumpstart innova!on ini!a!ves, ranging from in-house Talent Development, to
Idea Genera!on, Research & Development, and Corporate VC. Bespoke
services include startup accelerators, innova!on showcases, hackathons,
workshops, and design thinking programs.
Talent: GSVlabs oﬀers highly-relevant educa!onal programming for
entrepreneurs and corpora!ons, as well as a broader network of job-seekers
and professionals who would like to upgrade their skills. Core programs include:
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•

Silicon Valley Data Academy (SVDA): Eight-week immersive training
program to become an enterprise class data scien!st or engineer
launched in partnership with Silicon Valley Data Science, an elite
consul!ng firm.

•

ReBoot Career Accelerator for Women: Na!onal program that empowers
women to restart their careers through immersive technology
educa!on, professional networking, and job placement.

GLOBAL SILICON VALLEY

26

Vision: A History of the Fut
GSVlabs: Powering 2020
Corporate
Innova!on
A GSV MEDIA PUBLICAT

RECIPROCAL CONNECTIVITY
Why Pairing Startups with Corpora!ons Works
When startups and corpora!ons align, both sides benefit.
Startups gain access to distribu!on channels, customer feedback, market
valida!on, industry insights, corporate IP, introduc!ons to strategic partners,
and mentorship — among other benefits. For corpora!ons, the return on
investment includes exposure to disrup!ve technologies, cultural alignment to
innova!on, access to talent, and the ability to use startups as a vehicle to move
quickly into new markets without brand risk.

The future is sooner and stranger than you think.
REID HOFFMAN
Founder, LinkedIn + Partner, Greylock

Under one roof, these complementary ini!a!ves drive network eﬀects around
innova!on, accelera!ng the most promising entrepreneurs while engaging
forward-thinking global corpora!ons.
THE POWER IS IN THE ECOSYSTEM.
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The Corporate Innova!on Playbook
Encourage Unencumbered Innova!on
Give employees the tools and space to be crea!ve outside of the company’s
four walls where risk is rewarded and failure is seen as a step toward a
breakthrough — launch an innova!on lab within a startup accelerator,
unlocking your key talent’s inner innovator.
Embrace White Space, Innovate By Doing
Give your employees license to rapid prototype while also recognizing that
some of the best ideas might come from outside of your organiza!on — host
hackathons and ideathons.
Engage Startups
Through rela!vely small investments, corpora!ons can open their mind to new
ideas and ways of doing business by opening their doors to startups with
complementary technology — launch a startup accelerator.
Go All In
Put your company’s cards on the table when you see where the market is
headed, but don’t have the internal capacity to realize the opportunity — make
an acquisi!on.

GLOBAL SILICON VALLEY
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GSVlabs TEAM
Marlon Evans

Alec Wright

marlon@gsvlabs.com
@msevans12

alec@gsvlabs.com
@greenchipped

CEO, GSVlabs

Diane Flynn

COO, GSVlabs

CMO, GSVlabs
Co-Founder, ReBoot Career
Accelerator for Women
diane@gsvlabs.com
@dianegsvlabs

Jon Jones

Anthony Palma

Kathy Benemann

CIO + Social Impact GM,
GSVlabs

Entertainment GM +
Director of Core Labs Game
Accelerator, GSVlabs

EdTech GM, GSVlabs

jon@gsvlabs.com
@heyjonjones

kathy@gsvlabs.com
@kathyshirin

anthony@gsvlabs.com
@corelabsaccel

Megan Jordan

Mark Moe

VP Media + Events, GSVlabs

VP Interna!onal Business
Development, GSVlabs

megan@gsvlabs.com

mark@gsvlabs.com

Bobby Amiri,
Director Interna!onal Business
Development
William Reilly,
Director Finance + Opera!ons
Tara Lookabaugh,
Director Startup Development
Jonathan Tzou,
Director Marke!ng
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Michael Narea,
EdTech Program Manager

Beth Kawasaki,
VP Reboot

Leanne Carberry,
Community

Pa$y White,
VP Reboot

Gina Hornung,
Community
Henrique Dutra,
Marke!ng
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